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到 2009 年的 新国会立法，美国国会烟草广告先后通过了八部法律，分别是 1965
年的《联邦香烟标签和广告法》、《1969 年公共健康吸烟法》、《1973 年小雪茄法》、


















































As a risky product, the United Stated government mainly regulates the flow of 
information regarding a tobacco product. Regulation of tobacco advertising is a form 
of informational regulation. The U.S. Congress has issued eight acts, from the first 
legislation about regulation of the tobacco advertising in 1965 to recently the 
Congress's legislation in 2009, which are “Federal Cigarette Labeling and Advertising 
Act” in 1965, “Public Health Cigarette Smoking Act of 1969”, “Little Cigar Act of 
1973”, “Comprehensive Smoking Education Act” in 1984, “Nurse Education 
Amendments of 1985”, “Health Services Amendments of 1985”, “Comprehensive 
Smokeless Tobacco Health Education Act of 1986”, “Family Smoking Prevention and 
Tobacco Control Act” in 2009. In the five decades, the U.S. congressional legislation 
on tobacco advertising has gone through three steps: low-intensity regulation in the 
1960s and 1970s, medium-intensity regulation in the 1980s and high-intensity 
regulation in the 2010s. The dividing standards have contained several factors: who 
can regulate, regulate who, one regulates which media, the warning statements on 
tobacco advertising, the method of regulation, the legislative purposes directly 
maintained in acts. 
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    2004 年 10 月，奥运冠军刘翔正式成为了“白沙文化”的形象代言人，其拍摄
的广告在中央电视台和湖南等多家电视台播出仅一个月后，北京市工商局以电视
广告中“鹤舞白沙，我心飞翔”这句广告语属于烟草广告语为由，因而责令停播。




















































均寿命减少 12 年到 15 年。④因此，维斯卡西教授认为，无论根据何种标准，香
烟都属于风险产品（risky product）。⑤ 
    根据维斯卡西教授的总结，美国政府规制政府规制风险产品主要有三种方
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② See. W. KIP VISCUSI: Risks: Constructive Cigarette Regulation[J]. 47 Duke L.J. 1095. 1998: 1101. 
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